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GRADUATE  SCHOOL  OF  BUSINESS 
CALENDAR  1972-73 


Fall  Quarter 


September  4 

Monday . 

. .  .Labor  Day,  administrative  holiday. 

September  18 

Monday . 

.  .  .Registration. 

September  21 

Thursday . 

.  .  Instruction  begins. 

September  25 

Monday . 

. .  .Last  day  for  late  registration  and  the 
adding  of  courses. 

October  4 

Wednesday . 

. .  .Last  day  to  withdraw  from  courses 
with  partial  refund. 

October  27 

Friday . 

.  .  .  Last  day  for  filing  for  candidacy  for 
graduate  degrees  to  be  conferred 
December  1972  and  March  1973. 

November  1 

Wednesday . 

.  .  .Last  day  to  file  petitions  for  January 
Ph.D.  screening  examinations. 

November  20 

Monday . 

.  .  .Last  day  to  withdraw  from  courses. 

November  23-24 

Thursday-Friday . 

.  .  .Thanksgiving  recess,  academic  and 
administrative  holidays. 

November  27 

Monday . 

.  .  .Classes  resume. 

December  1-6 

Friday-Wednesday .  . . 

.  .  .Fall  quarter  exams.  , 

December  8 

Friday . 

. . .  Fall  quarter  grades  due  9:00  a.m. 

December  9- 

Saturday- 

January  3 

Wednesday . 

. .  .Christmas  recess. 

December  25-26 

Monday-Tuesday .  .  .  . 

...Christmas,  administrative  holidays. 

Winter  Quarter 

December  28 

Thursday . 

.  .  .Registration. 

January  1-2 

Monday-Tuesday.  . .  . 

.  .  .  New  Year’s  administrative  holidays. 

January  4 

Thursday . 

. .  .Instruction  begins. 

January  8 

Monday . 

. .  .Last  day  for  late  registration  and 
adding  of  courses. 

January  12 

Friday . 

.  .  .  Martin  Luther  King’s  birthday,  aca- 
demic  and  administrative  holiday. 

January  17 

Wednesday . 

.  .  .Last  day  to  withdraw  from  courses 
with  partial  refund. 

January  19 

Friday . 

. .  .  Last  day  for  fulfilling  language  re- 
quirements  for  Ph.D.  degree. 

January  25-26 

Thursday-Friday . 

.  .  Winter  Ph.D.  screening  examinations. 

February  19 

Monday . 

.  .  .Washington’s  birthday,  academic  and 
administrative  holiday. 

February  23 

Friday . 

.  .  .  Last  day  to  withdraw  from  courses. 

March  1 

Thursday . 

. .  .Last  day  to  file  for  candidacy  for 
graduate  degrees  to  be  conferred 
in  June  1973. 

March  9-14 

Friday-Wednesday.  . . 

.  .  .Winter  quarter  examinations. 

March  16 

Friday . 

.  .  .  Winter  quarter  grades  due  5:00  p.m. 
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Spring  Quarter 

March  23 

Friday . 

. .  .  Registration. 

March  26 

Monday . 

.  .  .Instruction  begins. 

March  27 

Tuesday . 

.  .  .  Last  day  for  late  registration  and  the 
adding  of  courses. 

April  5 

Thursday . 

.  .  Last  day  to  withdraw  from  courses 
with  partial  refund. 

April  13 

Friday . 

. .  .  Last  day  for  filing  with  the  graduate 
committee  final  draft  on  theses  for 
graduate  degrees  to  be  conferred 
in  June  1973. 

April  19 

Thursday . 

.  .  .Last  day  to  file  petition  for  Ph.D. 
screening  examinations. 

April  20 

Friday . 

. .  .  Good  Friday,  academic  and  adminis- 
trative  holiday. 

May  18 

Friday . 

.  .  .  Last  day  to  withdraw  from  courses. 

May  28 

Monday . 

.  .  .Memorial  Day,  academic  and  admin- 
istrative  holiday. 

June  1-6 

Friday-Wednesday .  . . 

.  .  .Spring  quarter  examinations. 

June  8 

Friday . 

.  .  .  Spring  quarter  grades  due  9:00  a.m. 

June  16 

Saturday . 

.  .  .122nd  commencement. 

Summer  Session 


June  8 

Friday . 

. .  Registration. 

June  11 

Monday . 

.  .Instruction  begins. 

June  12 

Tuesday . 

,  .  Last  day  for  late  registration  and  the 
adding  of  courses. 

June  21 

Thursday . 

.  Last  day  to  withdraw  from  courses 
with  partial  refund. 

June  21-22 

Thursday-Friday . 

.  .Ph.D.  screening  examinations. 

June  22 

Friday . 

.  .  Last  day  to  petition  for  graduate  de- 
grees  to  be  conferred  in  August  1973. 

July  20 

Friday . 

.  .  Last  day  to  withdraw  from  courses. 

August  3-8 

Friday-Wednesday.  . .  . 

.  .Summer  session  examinations. 

August  10 

Friday . 

.  .  Summer  session  grades  due  9:00  a.m 
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HISTORICAL  PERSPECTIVE 

On  January  12,  1777,  six  months  after  the  signing  of  the  Declaration  of  Inde¬ 
pendence,  a  cross  was  planted  at  a  site  in  the  present  city  of  Santa  Clara  by  a 
Franciscan  Padre,  Tomas  de  la  Pena,  to  mark  the  founding  of  the  eighth  of  California’s 
original  twenty-one  missions,  Santa  Clara  de  Assis. 

Three  quarters  of  a  century  elapsed  before  the  University  of  Santa  Clara  or  Santa 
Clara  College  as  it  was  first  known,  opened  its  doors  as  an  institution  of  higher  learning. 
In  the  intervening  years,  however,  the  Mission  served  as  a  spiritual  center  and  school 
for  the  Indians. 

In  1851,  the  new  Dominican  bishop  of  San  Francisco,  Joseph  Sadoc  Alemany, 
asked  the  Jesuit  Father  John  Nobili,  formerly  of  the  Oregon  Missions,  to  begin  a  college 
at  the  Mission  of  Santa  Clara.  During  the  first  academic  year,  1851-52,  Father  Nobili 
and  a  faculty  of  three  other  Jesuit  priests  and  four  competent  lay  professors  gave  in¬ 
struction  to  twenty-six  students  in  arts,  sciences,  music  and  drama. 

April  28,  1855,  Santa  Clara  College  received  its  charter  from  the  State  of  California 
in  full  legal  approbation  of  the  school’s  academic  functions.  Slow  but  steady  growth 
followed  and  distinguished  graduates  became  prominent  members  of  California  life. 
However,  it  was  not  until  the  Schools  of  Law  and  Engineering  were  founded  in  1912 
and  the  courses  in  the  Humanities  and  the  Sciences  were  expanded  that  the  College 
became  the  University  of  Santa  Clara. 

Meeting  the  demands  of  urban  growth  in  the  Santa  Clara  Valley,  the  courses  in 
commerce  and  finance  were  likewise  amplified  in  1926  and  the  University’s  School  of 
Business  Administration  began.  The  Graduate  School  of  Business  was  started  in  1958 
in  recognition  of  the  continuing  important  growth  of  the  region  as  a  business  and 
financial  center. 

From  the  1930’s  through  World  War  II,  the  University’s  enrollment  was  relatively 
small.  With  the  return  of  many  war  veterans  came  an  enlarged  student  body,  new 
resources  and  an  expanded  curriculum  that  led  Santa  Clara  into  a  new  era  of  rapid 
growth  and  development. 

From  the  post-war  period  to  the  present  time,  the  face  of  the  campus  has  been 
changing  and  expanding.  Eighteen  new  buildings  costing  approximately  $15  million 
have  been  added  on  the  67-acre  campus.  Today,  the  University  has  total  assets  of  more 
than  $55  million  and  an  annual  budget  of  some  $15  million. 

In  1961,  the  University  announced  a  major  change  in  policy  and  accepted  women 
students  for  the  first  time.  Now  fully  coeducational,  the  undergraduate  student  body 
numbers  3,255  which  includes  1,179  women.  The  Law  School  and  graduate  programs 
in  education,  engineering,  business,  history,  mathematics  and  English  bring  the  total 
enrollment  to  6,085. 
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LOCATION 


The  University  of  Santa  Clara  is  46  miles  from  San  Francisco  near  the  southern  tip 
of  the  Bay.  Railroad  and  bus  and  car  transportation  by  freeway  places  the  renowned 
cultural  and  entertainment  centers  of  San  Francisco,  Berkeley,  Oakland  and  Marin 
County  within  one  hour’s  travel.  In  the  opposite  direction  are  the  beaches  of  Santa 
Cruz,  and  less  than  two-hours  drive  from  the  campus  is  the  world-famed  Monterey 
Peninsula  and  Carmel. 

The  University  is  accessible  by  all  major  railroads,  and  by  major  airlines  via  San 
Jose  Municipal  Airport  just  three  miles  away  and  via  San  Francisco  and  Oakland 
International  Airports. 
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AIMS  AND  OBJECTIVES 


The  University  of  Santa  Clara  is  an  institution  of  higher  learning  founded  by  the 
Jesuit  Fathers  in  1851.  The  University  is  governed  by  a  Board  of  Trustees  of  laymen 
and  Jesuits. 

Its  principal  objective  is  to  provide  superior  undergraduate  education  in  the  liberal 
arts,  in  the  sciences  and  in  the  professions  of  business  and  engineering  to  a  student 
body  of  limited  size  and  of  high  ability. 

It  also  offers  selected  graduate  programs  in  business,  engineering,  law  and  hu¬ 
manities  and  sciences. 

It  presents  programs  in  theology,  scripture,  and  other  religious  studies  which  in¬ 
clude  the  major  religious  traditions  but  with  emphasis  on  the  Catholic  tradition. 

It  encourages  research  as  an  important  part  of  graduate  and  undergraduate 
education. 

It  encourages  experimentation  and  innovation  in  teaching  methods  and  curriculum 
to  make  the  education  more  relevant  to  contemporary  society  and  the  needs  of  modern 
man. 


It  welcomes  professors  and  students  of  all  races,  religions,  and  national  origins. 

It  provides  special  assistance  to  disadvantaged  students,  not  only  to  help  solve 
social  injustice,  but  also  to  diversify  the  student  body  in  a  way  that  will  better  prepare 
all  the  students  to  contribute  to  a  pluralistic  society. 

Within  this  diversity  it  offers  the  opportunity  for  spiritual  growth  in  private  life  and 
in  the  Christian  community  and  worship  which  it  fosters. 

It  is  a  scholarly  community  in  which  students,  professors  and  administrators, 
united  in  the  search  for  truth,  are  actively  involved  in  the  formulation  and  implementa¬ 
tion  of  institutional  policy,  and  share  responsibility  for  creating  and  maintaining  an 
atmosphere  in  which  all  have  freedom  to  learn,  freedom  to  inquire  and  freedom  to 
express  themselves. 

Santa  Clara  recognizes  the  importance  of  bringing  to  students,  professors  and  the 
community  at  large,  current  and  influential  thought  from  the  mainstream  of  contempo¬ 
rary  life  in  philosophy,  literature,  science,  the  arts,  politics,  religion  and  other  cultural 
areas  through  public  discussion,  seminars,  conferences  and  exhibitions.  These  will  not 
necessarily  reflect  the  University  position,  nor  agree  with  majority  opinion,  and  they 
will  not  constitute  an  endorsement  since  they  may  represent  divergent  views. 


Board  of  Trustees 
University  of  Santa  Clara 
November  19,  1968 
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The  Graduate  School  of  Business  and  Administration 


The  Board  of  Trustees  established  the  School  of  Business  and  Administration  as 
an  integral  part  of  the  University  of  Santa  Clara  in  1926.  The  four-year  curriculum  was 
approved  in  1927.  The  Graduate  School  of  Business  and  Administration  was  estab¬ 
lished  in  1958. 

There  are  three  major  divisions: 

a)  School  of  Business  and  Administration  (Undergraduate — four  years)  B.S.C. 

Degree 

b)  Graduate  School  of  Business  and  Administration  (M.B.A.  and  Ph.D.  Degree) 

c)  The  Center  for  Leadership  Development 

There  are  six  departments  within  the  School — Accounting,  Economics,  Finance, 
Management,  Marketing  and  Quantitative. 


THE  GRADUATE  SCHOOL  OF  BUSINESS 
AND  ADMINISTRATION 


The  graduate  School  of  Business  and  Administration  correlates  the  general  educa¬ 
tional  aims  of  the  University  with  preparation  in  meeting  the  general  and  specific  prob¬ 
lems  of  industry,  commerce  and  institutions  of  various  types.  The  specific  aims  are  to 
supply  professional  training  for  those  who  are  aiming  at  responsible  positions  in 
corporations,  in  their  own  businesses,  in  professional  organizations  serving  business, 
or  in  government  agencies;  and  to  provide  graduate  work  at  both  the  master  and 
doctoral  levels. 

National  Affiliation 

Both  the  Graduate  and  the  Undergraduate  Schools  are  accredited  by  the  American 
Association  of  Collegiate  Schools  of  Business. 

Rights  Reserved 

The  curriculum  and  regulations  affecting  students  may  be  revised  at  any  time  at 
the  discretion  of  the  University  administration. 
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THE  UNIVERSITY 
OF  SANTA  CLARA 


1  Daly  Science  Center 

2  Alumni  Science  Hall 

3  Seifert  Gymnasium 

4  O’Connor  Hall 

5  De  Saisset  Art  Gallery 

6  Nobili  Hall 

7  Mission  Church 

8  Walsh  Administration  Buildir 

9  Faculty  Club 

10  Jesuit  Faculty  Residence 

11  Heafey  Law  Library 

12  Varsi  Hall 

13  Service  Building 

14  Ricard  Observatory 

15  Donohoe  Infirmary 

16  Kenna  Hall  -  Business 

17  Bergin  Hall 

18  Walsh  Hall 


A  Strub  Hall 
B  Swig  Hall 
C  O’Neill  Hall 
D  Hancock  Hall 
E  Campisi  Hall 
F  Sanfilippo  Hall 


Academic  Programs 

MASTER  OF  BUSINESS  ADMINISTRATION 

DEGREE  PROGRAM 

To  assist  students  to  develop  the  attributes  of  business  leadership,  the  graduate 
program  leading  to  the  degree  of  Master  of  Business  Administration  stresses  the  sig¬ 
nificance  of  the  orientation  of  business  to  a  dynamic  society  and  the  problems  of  control 
of  the  increasingly  complex  aspects  of  the  economy.  The  curriculum  is  focused  on  the 
problems  of  business  but  is  intended  to  be  broad  and  general,  rather  than  vocational. 

Graduate  courses  are  offered  during  four  quarters  each  year,  starting  in  Sep¬ 
tember,  January,  March  and  June.  Classes  are  scheduled  during  the  late  afternoon 
and  evening  periods  to  allow  graduate  students  employed  during  the  day  to  com¬ 
plete  the  requirements  for  the  degree  of  Master  of  Business  Administration. 

Entrance  Requirements 

Requirements  for  admission  for  the  Master  of  Business  Administration  degree 
give  recognition  to  the  differences  among  candidates  in  educational  background 
and  experience. 

The  M.B.A.  program  can  be  built  upon  undergraduate  work  in  Engineering,  Busi¬ 
ness,  Arts  and  Sciences  and  other  areas.  A  candidate  for  admission  must  have  a 
Bachelor’s  degree  from  an  institution  of  accepted  standing. 

Each  candidate  for  the  M.B.A.  Degree  must  successfully  complete  eighteen 
courses  beyond  basic  courses,  meet  grade  requirements,  and  fulfill  the  course  require¬ 
ments  of  the  program. 

If  a  student  has  not  completed  undergraduate  courses  in  Mathematics  and  Law 
he  must  satisfy  these  requirements  by  taking  265,  292  and  293. 

The  following  points  are  taken  into  consideration  in  deciding  upon  admission  into 
the  Graduate  School  of  Business: 

1.  All  applicants  are  expected  to  have  an  above-average  academic  record. 

2.  The  discipline  which  the  applicant  followed  in  his  undergraduate  program. 

3.  Letters  of  recommendation. 

4.  Potential  for  leadership  as  indicated  by  experience,  attitude  and  aspiration. 

5.  Scores  on  various  tests,  such  as  ATGSB  and  Graduate  Record  examinations. 

6.  The  overall  quota  in  regard  to  the  number  which  may  be  admitted  in  any 
quarter. 

7.  The  applicant  must  be  in  good  standing  at  any  other  university  which  he  has 
attended.  As  an  example,  if  another  Graduate  School  requires  a  “B”  average, 
the  applicant  will  not  be  considered  unless  his  grades  are  at  this  level. 

8.  Foreign  students  are  required  to  submit  results  of  the  TOFEL  examination. 

There  is  no  single  point  that  the  Admissions  Committee  uses  in  making  its  final 

decision.  The  Committee  uses  all  of  the  items  listed  above  in  its  evaluation. 

Procedures  for  Application 

1.  Submit  application  form  in  duplicate.  (Application  forms  and  transcripts  must 
be  on  file  with  the  Graduate  School  of  Business  at  least  eight  weeks  prior  to  the  date  of 
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registration.)  Before  an  application  can  be  evaluated,  all  transcripts  of  college  credit 
must  be  on  file  at  the  University.  One  should  write  directly  to  the  registrar  of  each 
school  of  collegiate  grade  attended  (and  listed  on  his  application)  and  have  two  tran¬ 
scripts  sent  directly  to  the  University  of  Santa  Clara. 

2.  Enclose  a  $20.00  application  fee.  Checks  are  to  be  made  payable  to  the  Uni¬ 
versity  of  Santa  Clara. 

3.  Two  recommendations  are  required.  Forms  to  be  used  for  this  purpose  will 
accompany  the  application  forms. 

Applications  and  transcripts  should  be  addressed  to:  Dean,  M.B.A.  Program, 
Graduate  School  of  Business,  University  of  Santa  Clara,  Santa  Clara,  California  95053. 
All  credentials  and  transcripts  which  are  submitted  become  the  property  of  the  Uni¬ 
versity. 


Degree  Requirements 

The  Master  of  Business  Administration  will  be  granted  after  completion  of  a  mini¬ 
mum  of  18  courses  beyond  the  basic  courses.  All  credits  must  be  earned  in  graduate 
courses  open  only  to  graduate  students.  Undergraduate  courses  may  not  be  substituted 
in  the  satisfaction  of  this  requirement.  Residence  requirements  of  the  University  may 
be  met  by  completing  16  graduate  courses  in  the  Santa  Clara  Graduate  School  of 
Business  and  Administration  within  six  calendar  years. 

Acceptance  for  Candidacy 

Permission  to  register  in  the  Graduate  School  of  Business  does  not,  in  itself, 
imply  that  the  student  is  accepted  or  will  be  accepted  as  a  candidate  for  an  advanced 
degree.  Once  a  student  has  completed  6  graduate  courses  beyond  the  basic  courses 
he  must  petition  to  be  admitted  to  candidacy  for  the  M.B.A.  Degree.  If  the  student  is 
not  advanced  to  candidacy  after  completing  6  graduate  courses,  he  will  be  asked  to 
withdraw  and  will  not  be  allowed  to  continue  in  the  M.B.A.  Program. 

Academic  Status 

To  qualify  for  the  M.B.A.  Degree,  a  student  must  have  an  overall  average  of  2.25, 
in  all  the  work  taken  at  the  University  of  Santa  Clara  in  the  Graduate  School.  A  “C” 
grade  is  considered  a  minimum  passing  grade  in  each  course.  If,  in  the  opinion  of  the 
Committee  on  Academic  Standing  of  the  Graduate  School,  a  student’s  work  is  so  poor 
as  to  justify  the  action,  he  may  be  asked  to  withdraw. 

Credit  from  Other  Schools 

The  maximum  number  of  courses  earned  at  other  institutions  which  will  be  ac¬ 
cepted  towards  the  M.B.A.  Degree  will  be  two.  This  work  in  order  to  be  acceptable 
must  have  been  taken  during  the  five  years  prior  to  the  student’s  registration  in  the 
M.B.A.  program  at  Santa  Clara,  and  have  been  in  graduate  classes  open  only  to  grad¬ 
uate  students. 


Concurrent  Enrollment 

A  student  in  the  Graduate  School  of  Business  will  not  be  allowed  concurrent  en¬ 
rollment  either  in  other  Schools  of  the  University  of  Santa  Clara  or  in  other  colleges 
and  universities. 
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Incompletes 

A  student’s  work  may  be  reported  incomplete  if  some  essential  portion  of  his 
work  in  the  course  remains  unfinished  after  the  final  examination.  An  incomplete  be¬ 
comes  a  failure  (F)  unless  the  unfinished  work  is  completed  to  the  satisfaction  of  the 
instructor  within  a  period  of  four  weeks  after  the  beginning  of  the  following  quarter. 

Withdrawal 

Students  may  withdraw  from  courses  prior  to  two  weeks  before  the  date  on  which 
the  final  examinations  begin. 

When  a  student  withdraws  from  the  University  or  from  a  class,  he  must  report  to 
the  Administrative  Office  of  the  Graduate  School  of  Business  and  fill  out  a  Withdrawal 
Form.  This  cannot  be  done  by  mail  or  by  telephone,  but  must  be  done  in  person. 

Readmittance  to  the  Graduate  School  of  Business 

1.  The  regulations  of  the  Graduate  School  of  Business  are  such  that  any  student 
who  does  not  register  during  a  regular  quarter  of  the  academic  year  (summer  quarter 
excluded)  will  be  placed  on  the  inactive  list  unless  he  is  given  a  leave  of  absence. 
When  a  student  is  placed  on  the  inactive  list,  it  is  necessary  for  him  to  reapply  8  weeks 
before  registration  and  he  will  be  considered  for  readmission  on  the  same  basis  as  a 
new  applying  student.  He  must  file  the  Graduate  Application  Form  and  pay  the  applica¬ 
tion  fee.  He  will  also  be  required  to  fulfill  any  additional  requirements  which  the  faculty 
may  adopt  during  the  interim  period  when  he  has  been  on  the  inactive  list. 

2.  He  must  also  state  that  he  has  or  has  not  attended  any  other  school(s)  since 
withdrawing  from  the  University  of  Santa  Clara.  (If  he  did  attend  another  school,  all 
transcripts  of  courses  must  be  sent  to  the  Dean,  Graduate  School  of  Business,  Uni¬ 
versity  of  Santa  Clara.) 


Program  Changes 

As  long  as  a  student  continues  in  residence  each  quarter  until  he  completes  his 
degree,  the  student  may  follow  all  regulations  of  the  Catalog  at  the  time  of  his  first 
registration,  but,  has  the  option  of  following  the  new  set  of  all  requirements  in  a  subse¬ 
quent  Catalog.  However,  there  can  be  no  combination  of  the  requirements  from  both 
Catalogs. 


Substitution  of  Courses 

Students  with  the  appropriate  prior  training  in  a  field  may,  with  the  permission 
of  the  MBA  Committee  substitute  free  electives.  This  alternative  permits  the  student 
to  enrich  and  deepen  his  knowledge  within  the  program. 

All  students  will  be  required,  however,  to  complete  a  minimum  of  18  graduate 
courses. 


Basic  Courses 

(May  not  be  included  as  part  of  the  18  course  requirement.) 

This  group  of  courses  will  provide  a  background  in  Mathematics  and  Social  and 
Legal  Environment  of  the  Firm.  Students  coming  from  a  liberal  arts  undergraduate 
major  may  find  it  necessary  to  take  all  of  these  courses.  These  basic  courses  are 
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offered  as  part  of  the  graduate  program  and  will  satisfy  undergraduate  deficiencies. 
These  courses  are  not  to  be  included  as  part  of  the  18  course  requirement. 

73.265  Social  and  Legal  Environment  of  the  Firm 

71.292  Mathematical  Analysis  I 

71.293  Mathematical  Analysis  II 

Required  Courses  (12) 

13.231  Economic  Analysis  of  the  Firm  I 

13.232  Analysis  of  Business  Conditions  I 

70.216  Financial  Accounting  I 

70.217  Financial  Accounting  II 

71.200  Quantitative  Methods  I 

71.201  Quantitative  Methods  II 
72.280  Marketing  Management  I 
72.282  Marketing  Management  II 

73.260  Management  I — Organization  and  Management 
73.268  Management  II — Organizational  Behavior 

74.245  Financial  Management  I 

74.246  Financial  Management  II 

Most  students  find  it  necessary  to  use  a  computer  for  regular  course  work.  As  a 
result,  all  students  are  encouraged  to  take  Computer  Programming  (71.295)  in  the 
early  part  of  their  studies. 


Required  Capstone  Course  (1) 

73.266  Business  Policies 


Elective  Courses  (5) 

Five  elective  courses  may  be  selected  from  the  schedule  of  electives  which  are 
offered.  The  number  of  electives  given  each  year  will  vary  depending  upon  the  avail¬ 
ability  of  faculty  and  the  interest  of  the  students. 

Alternative  Requirement  for  Business  Policies 

On  petition,  a  limited  number  of  students  may  be  permitted  to  substitute  a  thesis 
for  the  Business  Policies  requirement. 

Accounting  Program 

All  students  in  the  Graduate  School  are  required  to  take  Accounting  216,  217  or 
the  equivalent. 

For  those  with  a  major  in  undergraduate  Accounting  and  wishing  to  prepare  them¬ 
selves  for  a  professional  career  in  accounting  the  following  sequence  of  courses  is 
reuired:  70.219;  70.220;  70.222;  70.224;  70.225;  70.226;  and  two  courses  in  Information 
Systems. 

Those  who  do  not  have  a  major  in  undergraduate  Accounting  but  wish  to  prepare 
themselves  for  a  professional  career  may  do  so  by  undertaking  the  following  sequence 
of  courses:  70.216;  70.217;  70.218;  70.219;  70.220;  70.221;  70.222;  70.223;  70.224; 
70.225;  70.226,  and  two  courses  in  Information  Systems.  This  program  will  require  two 
years  and  cannot  be  completed  within  the  18  course  scope  of  the  M.B.A. 
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THE  DOCTOR  OF  PHILOSOPHY  DEGREE 
PROGRAM  IN  BUSINESS 

The  degree  of  Doctor  of  Philosophy  in  Business  Administration  is  conferred  upon 
students  as  an  indication  of  high  intellectual  achievement.  It  is  intended  to  prepare 
students  for  careers  both  in  business  and  academic  work.  Emphasis  is  not  only  placed 
on  breadth  of  understanding  and  analytical  competence  but  on  the  development  of 
strong  teaching  capabilities  in  Business  Administration. 

Because  of  the  general  nature  of  the  program,  students  will  be  able  to  apply  their 
background  knowledge  to  a  wide  range  of  application  and  will  be  able  to  keep  up  with 
the  growing  body  of  knowledge  surrounding  business  activity. 

The  requirements  for  the  degree  are  expressed  in  general  terms;  it  is  intended 
that  the  program  retain  a  high  degree  of  flexibility.  Students  will  be  asked  to  meet  the 
general  requirements  of  the  Graduate  School  of  Business,  and  beyond  that,  it  is  ex¬ 
pected  that  the  curricular  requirements  will  be  adapted  to  the  needs  and  objectives  of 
the  student. 

Admission  to  the  Program 

Candidates  for  admission  to  the  program  must  have  earned  a  baccalaureate  degree 
from  an  accredited  collegiate  institution  and  must  establish  this  record  with  an  official 
transcript  from  the  institution  granting  the  degree.  In  addition,  the  candidate  must  take 
the  Admission  Test  for  Graduate  Study  in  Business,  given  by  the  Educational  Testing 
Service.  At  the  time  of  his  application  for  admission,  the  student  will  receive  any  other 
reference  material  needed.  Admission  to  the  graduate  program  does  not  assure  the 
candidate  continuous  registration;  he  must  maintain  a  satisfactory  grade  average  and 
must  pass  the  various  examinations. 

Admission  to  the  doctoral  program  is  generally  limited  to  the  fall  quarter.  All  ap¬ 
plication  forms  and  transcripts  must  be  on  file  with  the  Graduate  School  of  Business 
prior  to  March  1 . 

Applications  and  transcripts  should  be  addressed  to:  Chairman,  Doctoral  Program, 
Graduate  School  of  Business,  University  of  Santa  Clara,  California  95053.  All  credentials 
and  transcripts  which  are  submitted  become  the  property  of  the  University. 

Degree  Requirements 

The  degree  of  Doctor  of  Philosophy  will  be  awarded  on  the  basis  of  the  successful 
completion  of  90  quarter-hours  of  graduate  course  work,  the  passing  of  a  screening 
examination  which  is  designed  to  reveal  the  candidate’s  understanding  of  the  University 
of  Santa  Clara  Master  of  Business  Administration  program;  the  passing  of  an  examina¬ 
tion  in  one  language  other  than  English;  passing  of  a  comprehensive  oral  examination; 
and  the  writing  and  oral  defense  of  an  acceptable  dissertation. 

At  least  one  full  year  of  graduate  course  work  (45  quarter-units  beyond  Groups  I, 
II  and  III  courses)  must  be  completed  at  the  University  of  Santa  Clara.  Credit  for  grad¬ 
uate  work  taken  at  other  accredited  institutions  may  be  allowed  on  petition  to  the 
Doctoral  Committee  of  the  School  of  Business. 

It  must  be  emphasized,  however,  that  the  attaining  of  the  degree  of  Doctor  of 
Philosophy  is  not  the  matter  of  accumulation  of  a  given  number  of  course  credits,  but 
of  building  a  background  of  knowledge  and  understanding  broad  enough  and  secure 
enough  to  allow  the  candidate  to  pass  the  succession  of  examinations  set  for  him. 
Many  candidates  may  feel  that  additional  courses  will  be  advantageous. 
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Program  of  Study 

The  Language  Requirement.  The  candidate  will  be  asked  to  develop  a  reading 
knowledge  of  a  foreign  language.  This  is  not  a  conversational  language  requirement; 
if  the  candidate  is  able  to  read  and  gain  the  meaning  of  literature  in  his  fields  of 
interest,  he  will  have  attained  the  goal. 

Screening  Examination.  This  screening  examination  will  be  a  written  test  and  will 
be  designed  to  reveal  the  candidates’  understanding  of  the  University  of  Santa  Clara 
Master  of  Business  Administration  program,  as  outlined  in  the  catalog  of  the  Graduate 
School  of  Business.  No  student  will  be  allowed  to  proceed  in  the  doctoral  program  un¬ 
til  he  has  passed  this  examination. 

Upon  completion  of  the  screening  examination,  the  student  will  be  asked  to  select 
a  major  field  of  emphasis.  He  will  present  his  written  proposal  for  his  field  of  emphasis 
to  the  Doctoral  Committee  for  approval.  Programs  in  fields  of  emphasis  are  limited  to 
the  regularly  scheduled  graduate  classes  offered  in  the  Graduate  School  of  Business. 

Once  the  field  of  emphasis  has  been  approved  by  the  Doctoral  Committee  the 
candidate  will  be  assigned  to  the  department  chairman  who  will  be  responsible  for 
working  out  his  program.  This  program  must  be  approved  by  the  Doctoral  Committee 
before  the  candidate  will  be  allowed  to  proceed  with  his  work. 

Whenever  the  department  chairman  believes  the  candidate  is  ready  to  take  a 
comprehensive  oral  examination  in  his  field  of  emphasis,  a  committee  of  five  members 
of  the  faculty  will  be  appointed  by  the  Doctoral  Committee  to  give  the  oral  examination. 

The  Dissertation  Requirement.  The  dissertation  for  the  degree  of  Doctor  of  Philos¬ 
ophy  is  expected  to  constitute  a  contribution  to  knowledge.  It  must  be  an  original  work, 
requiring  both  research  and  analysis. 

The  candidate  will  be  required  to  invite  at  least  three  members  of  the  faculty  of 
the  Graduate  School  of  Business  to  serve  on  his  Dissertation  Committee.  The  latter  will 
not  be  considered  formally  constituted  until  all  members  of  the  Committee  accept  the 
thesis  proposal.  Included  among  the  criteria  on  which  the  thesis  proposal  will  be 
evaluated  are  the  following: 

a)  The  principal  and  subsidiary  issues  to  be  analyzed. 

b)  The  design  of  the  research  including  the  sources  and  types  of  data  to  be  used. 

c)  The  methods  of  analysis. 

d)  Relation  of  the  projected  work  to  available  studies  and  literature  bearing  on  the  topic. 

e)  The  significance  and  purpose  of  the  research. 

f)  Scope  and  depth  of  the  intended  work. 

g)  The  feasibility  of  the  study  for  the  candidate. 

h)  Overall  judgment  as  to  whether  or  not  the  thesis  proposal  will  allow  the  candidate  to 
demonstrate  his  ability  to  perform  original  research  in  a  scholarly  way  and  to  make  a 
contribution  to  the  knowledge  and  understanding  of  his  field. 

The  thesis  must  be  written  in  clear,  grammatical  and  forceful  English,  typewritten 
or  reproduced  by  a  method  which  allows  the  document  to  be  microfilmed  clearly,  and 
accompanied  by  a  concise  summary  of  about  ten  to  fifteen  pages.  One  original  and  at 
least  two  copies  must  be  submitted  to  the  student’s  dissertation  committee.  The  mem¬ 
bers  of  this  committee  and  any  others  invited  by  the  Doctoral  committee  will  examine 
the  candidate  orally  on  his  dissertation.  On  the  successful  oral  defense  of  his  disserta¬ 
tion,  the  candidate  will  have  completed  all  requirements  for  the  degree  of  Doctor  of 
Philosophy  in  Business  Administration.  (The  dissertation  must  be  completed  within  a 
five-year  period  from  the  date  of  passing  the  comprehensive  oral  examination.) 
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THE  CENTER  FOR  LEADERSHIP  DEVELOPMENT 

The  Center  for  Leadership  Development  at  the  University  of  Santa  Clara  Graduate 
School  of  Business  and  Administration  was  organized  in  1957  to  provide  programs  of 
continuing  education  for  executives,  managers  and  supervisors.  Many  different  semi¬ 
nars,  institutes,  workshops  and  conferences  are  conducted  for  people  coming  from  all 
levels  of  management  and  from  public  and  private,  profit  and  nonprofit  institutions. 
Some  of  these  programs  are  initiated  by  the  University,  but  many  are  instigated  by  a 
single  company,  by  a  group  of  companies,  or  by  a  professional  association. 

Although  the  Center  was  established  as  an  adjunct  of  the  Graduate  School  of 
Business,  the  educational  and  professional  talents  of  all  parts  of  the  University  are 
integrated  in  these  programs. 

The  more  important  programs  which  are  offered  each  year  include  the  following: 

Management  Development  Program — (Offered  Fall,  Spring  and  Summer — a  twelve- 
day  program)  for  middle-  and  upper-management  people. 

Foremanship  and  Supervision  Program — 20  weeks,  Fall  to  Spring. 

Seminar  in  Hospital  Management — four  eight-week  seminars  throughout  the  year. 

Seminar  in  Municipal  Management — four  eight-week  seminars  throughout  the  year. 

Western  Institute  for  Organization  Management,  conducted  in  cooperation  with 
the  Chamber  of  Commerce  of  the  United  States — a  one-week  each  year,  for  six 
years,  intensive  program  for  Chamber  of  Commerce  and  Association  executives. 

Associated  Credit  Bureau  Program — a  one  week  each  year,  four  year  series. 
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Financial  Information 

TUITION  AND  FEES 


Application  Charge . $  20.00 

This  charge  is  to  be  sent  with  each  application  form  and  is  not  refundable. 

Registration  Fee .  5.00 

This  fee  is  payable  each  quarter  of  registration  regardless  of  the  number  of  units 
for  which  the  student  is  registered.  The  fee  is  not  refundable. 

Tuition,  per  three  quarter  units .  135.00 

Diploma  and  Graduation  Fee .  25.00 

Payable  in  each  quarter  in  which  degree  is  granted. 

Dissertation  Fees 


Once  the  candidate  for  the  Doctor  of  Philosophy  Degree  in  Business  has  passed 
his  comprehensive  oral  examination,  he  will  be  required  to  register  for  nine  units  each 
succeeding  quarter  until  he  has  paid  for  45  quarter  units  of  work.  In  the  event  he 
has  not  completed  his  dissertation  in  the  five  quarters  of  registration,  he  will  not  be 
assessed  additional  tuition  charges. 

All  candidates  must  ^continue  to  register  each  quarter  (summer  not  included)  and 
pay  the  registration  fee  each  period  until  they  complete  their  dissertations.  Students 
who  fail  to  do  this  will  be  placed  on  the  inactive  list. 

Refund  of  Tuition 

Any  student  withdrawing  prior  to  and  up  to  the  fourth  meeting  of  any  regularly 
scheduled  class  will  receive  a  refund  of  one-half  of  the  tuition.  No  refunds  of  tuition 
will  be  made  subsequent  to  the  fourth  meeting.  The  registration  fee  is  not  subject  to 
refund. 

No  refunds  will  be  made  by  virtue  of  curtailment  of  services  brought  about  as  a 
result  of  strikes,  acts  of  God,  civil  insurrection,  riots  or  the  threat  thereof,  or  other 
causes  beyond  the  control  of  the  University. 

FINANCIAL  AIDS 

Financial  assistance  at  the  University  of  Santa  Clara  is  awarded  on  the  basis  of 
demonstrated  leadership  and  character,  superior  academic  record,  and  financial  need. 
Assistance  generally  is  categorized  as  scholarships,  loans,  deferred  payment  plans 
and  jobs. 

Loans 

Because  scholarships  and  grants  are  limited,  many  students  applying  for  aid  find 
the  most  advantageous  method  of  financing  their  education  through  a  loan  program. 
Among  those  available  to  students  of  the  Graduate  School  of  Business  are  the  National 
Defense  Student  Loan  program,  United  Student  Aid  Funds  Inc.,  and  Federally  Insured 
Loans.  Application  forms  and  further  information  may  be  obtained  from  the  Office  of 
Financial  Aids,  University  of  Santa  Clara. 
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Fellowships 

The  Graduate  School  of  Business  and  Administration  offers  a  limited  number  of 
fellowships  to  outstanding  graduate  students.  It  is  also  possible  for  graduate  students 
who  are  residents  of  California  to  apply  to  the  California  State  Scholarship  and  Loan 
Commission  for  graduate  fellowships. 


Scholarships 

Clausin  D.  Hadley  Scholarship.  A  perpetual  scholarship  provided  by  a  gift  in  1962 
from  Martha  Hadley  of  Los  Altos  in  memory  of  her  husband,  Dr.  Clausin  D.  Hadley,  for 
the  benefit  of  a  needy  and  deserving  student  of  the  School  of  Business;  selection  to  be 
made  by  the  Committee  on  Scholarships. 

Francis  William  Harvey  Scholarship.  A  perpetual  scholarship  provided  by  a  bequest 
in  1 966  from  Anna  C.  Harvey  in  honor  of  her  son,  Francis  William  Harvey,  for  the  benefit 
of  a  male  student  in  the  School  of  Business  from  Santa  Clara  County,  selection  to  be 
made  by  the  President  of  the  University. 

Peter  J.  Pasetta  Scholarship  Fund.  Perpetual  scholarships  provided  by  a  gift  in 
1962  from  Peter  J.  Pasetta  of  Saratoga  for  the  benefit  of  needy  and  deserving  students 
of  the  School  of  Business;  selection  to  be  made  by  the  Committee  on  Scholarships. 

Qualifications:  Besides  the  conditions  laid  down  by  the  donors,  all  scholarships 
administered  by  the  University  are  subject  to  the  following  conditions: 

1.  In  selecting  students  for  scholarship  benefits,  evidence  of  financial  need  is 
required.  From  the  applications  which  satisfy  this  requirement,  preference  will 
be  given  to  students  with  higher  scholastic  attainments. 

2.  A  student  who  holds  a  scholarship  must  file  a  petition  for  renewal  each  year. 
Petitions  for  new  or  renewed  scholarships  by  students  already  in  attendance  at 
the  University  must  be  submitted  before  January  15. 

3.  Scholarships  may  be  cancelled  at  any  time  for  serious  infractions  of  the  rules 
and  regulations  of  the  University. 

4.  As  a  general  rule,  undergraduate  applicants  receive  priority  consideration  for 
the  different  financial  aids  for  which  both  graduate  and  undergraduate  students 
are  eligible  to  apply. 
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Student  Life 


COUNSELING  SERVICES 

A  variety  of  counseling  services  are  conveniently  available  to  all  students.  The 
University  Chaplain  and  his  assistant  provide  religious  guidance  in  personal  interviews 
and  during  the  University  retreats.  The  Dean  and  the  professors  of  the  student’s  major 
department  usually  take  care  of  the  academic  counseling  of  the  students. 

The  University  Counseling  Center  is  complementary  to,  and  supportive  of,  the 
total  university  counseling,  guidance  and  advisement  effort.  A  professional  staff  of 
psychologists  and  guidance  specialists  is  available  to  aid  the  students  in  dealing  with 
academic,  occupational  planning,  and  personal-social  problems  which  may  confront 
them  as  maturing  men  and  women.  Counseling  and  testing  procedures  are  used  that 
are  appropriate  to  the  student’s  needs.  The  fundamental  objective  of  these  services  is  to 
enable  the  student  to  use  his  own  resources  in  dealing  with  the  problems  he  confronts. 

STUDENT  HOUSING 

The  University  maintains  twelve  dormitories  for  undergraduate  students  living  on 
campus.  These  provide  as  homelike  an  atmosphere  as  possible  within  the  framework 
of  the  University’s  educational  requirements. 

Dormitory  space  is  open  to  graduate  students  only  on  a  space-available  basis  after 
undergraduate  requirements  have  been  met.  Inquiries  should  be  sent  to:  Director  of 
Housing,  University  of  Santa  Clara. 
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STUDENT  ORGANIZATIONS 

BETA  GAMMA  SIGMA,  Delta  Chapter,  is  a  professional  business  honor  fraternity 
to  encourage  and  reward  scholarship  and  accomplishment  among  students  of  com¬ 
merce  and  business.  It  promotes  the  advancement  of  education  in  the  art  and  science 
of  business  and  fosters  integrity  in  the  conduct  of  business  operations.  Members  are 
selected  on  the  basis  of  high  scholarship  and  good  moral  character. 

FINANCE  CLUB.  The  University  of  Santa  Clara  Finance  Club  is  a  chapter  affiliate 
of  the  American  Finance  Association,  a  national  professional  society  of  some  4,000 
members  representing  university  teachers  and  professional  people  from  business,  gov¬ 
ernment  and  finance.  The  primary  objective  of  the  organization  is  to  promote  individual 
interest  and  knowledge  in  the  various  areas  of  finance  through  the  interchange  of  ideas 
and  research  by  people  in  finance.  Membership  in  the  student  chapter  provides  the 
opportunity  to  participate  in  meetings,  forums  and  seminars  involving  leaders  of  the 
business  and  financial  communities. 

THE  MARKETING  CLUB  is  the  student  chapter  of  the  American  Marketing  Asso¬ 
ciation.  It  welcomes  all  students  who  have  an  interest  in  marketing.  The  Club  sponsors 
a  lecture  series  and  other  activities  of  current  interest.  Members  also  are  eligible  to 
participate  in  the  student  activities  of  the  American  Marketing  Association. 

THE  GRADUATE  BUSINESS  AND  BUSINESS  ADMINISTRATION  ASSOCIATIONS 
are  organizations  of  students  in  the  Schools  of  Business  for  the  study  of  business 
problems  and  for  the  encouragement  of  social  activities  among  the  students  of  the 
Schools.  Frequent  lectures  are  given  before  the  Associations  by  businessmen  of 
prominence. 

SOCIETY  FOR  THE  ADVANCEMENT  OF  MANAGEMENT  aims  to  improve  student 
understanding  of  the  business  community.  The  society  operates  in  conjunction  with 
the  School  of  Business,  and  membership  is  open  to  all  students  of  that  school. 
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Graduate  Courses 

(Open  to  Graduate  Students  Only) 


Department  of  Accounting 

John  Pagani,  Ph.D.,  Chairman 

70.216. 

FINANCIAL  ACCOUNTING  1 

Valuation  of  Assets  and  Liabilities. 

70.217. 

FINANCIAL  ACCOUNTING  II 

Proprietorship. 

70.218. 

MANAGERIAL  ACCOUNTING 

Analysis  and  interpretation  of  costs  for  decision  making. 

70.219. 

ACCOUNTING  PROBLEMS  1 

An  intensive  review  of  complex  accounting  problems.  Required:  70.216, 
70.217,  70.218  or  an  undergraduate  major  in  accounting. 

70.220. 

ACCOUNTING  PROBLEMS  II 

A  continuation  of  70.219. 

70.221. 

AUDITING  1 

Standards  and  Practices  in  Auditing  Procedure.  Required:  70.216;  70.217; 
70.218. 

70.222. 

AUDITING  II 

A  continuation  of  70.221.  Required:  70.221  or  an  undergraduate  course  in 
Auditing. 

70.223. 

TAXATION  1 

Federal  and  State  Practice  in  Taxation.  Required:  70.216;  70.217;  70.218. 

70.224. 

TAXATION  II 

Continuation  of  70.223.  Required:  70.223  or  an  undergraduate  course  in 
Taxation. 

70.225. 

CONTEMPORARY  THEORY  IN  FINANCIAL  ACCOUNTING 

A  review  of  theory  as  applicable  to  accounting  practice. 
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70.226.  SELECTED  TOPICS  IN  FINANCIAL  ACCOUNTING  THEORY 

Required:  70.225. 

70.227.  PLANNING,  BUDGETING  AND  CONTROL  I 

The  concepts  and  applications  or  planning  for  the  revenues  of  a  firm.  Empha¬ 
sis  is  placed  on  various  tools  for  forecasting  industry  sales  and  the  resulting 
firm’s  share.  In  addition,  the  general  budget  model  of  a  firm  is  developed 
which  quantifies  the  effect  which  forecasted  sales  has  on  various  segments 
of  a  business. 

70.228.  PLANNING,  BUDGETING  AND  CONTROL  II 

A  detailed  examination  of  the  accounting  information  system  and  its  relation¬ 
ship  to  the  firm’s  general  budget  model.  Emphasis  is  placed  on  the  informa¬ 
tion  system  and  the  use  of  the  general  budget  model  for  budgeting  and  con¬ 
trolling  the  firm’s  operations. 

70.229.  CONTROLLERSHIP 

Organization  of  the  controllership  function  and  control  through  accounts. 

70.319.  SEMINAR  IN  ACCOUNTING 

Department  of  Economics 

Mario  L.  Belotti,  Ph.D.,  Chairman 

13.231.  ECONOMIC  ANALYSIS  OF  THE  FIRM  I 

The  focus  of  13.231  is  on  business  decision  making  and  the  response  of 
business  decisions  to  changes  in  demand  and  supply  conditions;  on  the 
effects  of  alternative  market  structures  and  alternative  business  policies  on 
the  pricing  and  output  decisions  of  the  individual  firm.  The  course  is  designed 
to  provide  the  student  with  a  systematic  method  of  viewing  business  problems 
which  isolates  the  relevant  economic  aspects.  Topics  include  basic  supply 
and  demand  analysis,  consumer  behavior,  the  theory  of  cost  and  production, 
pricing  and  competitive  and  non-competitive  markets  and  selected  areas  in 
monopoly  regulation.  Prerequisite:  Graduate  Standing. 

13.232.  ANALYSIS  OF  BUSINESS  CONDITIONS  I 

The  focus  of  this  course  is  on  the  macro,  or  aggregative  aspects  of  the 
economy.  The  course  aims  at  developing  a  thorough  understanding  of  the 
operations  of  an  economic  system.  Particular  emphasis  is  placed  upon  eco¬ 
nomic  forces  which  influence  the  level  of  income,  employment,  output,  prices, 
interest  rates,  and  economic  growth.  The  course  is  especially  designed  to 
prepare  future  decision-makers  to  understand  how  an  economy  functions  and 
to  help  them  interpret,  analyze  and  cope  with  aggregate  economic  phe¬ 
nomena.  Prerequisite:  Graduate  Standing. 
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13.233.  ANALYSIS  OF  BUSINESS  CONDITIONS  II 


This  course  emphasizes  the  role  of  business  forecasting  in  managerial 
planning.  The  objective  is  to  develop  an  analysis  of  the  fundamental  factors 
responsible  for  economic  and  business  fluctuations.  In  this  setting,  emphasis 
is  placed  upon  the  study  of  the  tools  and  techniques  of  measuring  and  fore¬ 
casting  both  short  and  long  term  business  change  as  applicable  to  the 
economy,  industry  and  the  individual  firm.  Prerequisite:  13.232. 


13.234.  ECONOMIC  POLICY 

This  course  examines  and  evaluates  those  actions  taken  by  the  government 
with  the  purpose  of  affecting  economic  life.  The  course  places  particular 
emphasis  upon  macro-economic  policies  (monetary  fiscal,  growth,  interna¬ 
tional,  etc.)  which  affect  the  current  economic  and  business  environment.  The 
course  is  divided  into  three  parts.  The  first  part  examines  the  complex  of 
ideas  (economic  philosophies)  governing,  predisposing  or  coloring  judg¬ 
ments  on  economic  policy.  The  second  part  examines  the  goals,  the  tools 
and  the  end-means  relationships  of  economic  policy.  The  third  part  examines 
and  evaluates  selected  economic  policies  and  their  impact  on  the  economic 
and  business  environment.  Prerequisite:  13.231  and  13.232. 


13.236.  PUBLIC  ECONOMICS 

In  this  course  microeconomic  theory  will  be  applied  to  the  analysis  of  the 
public  sector.  The  elements  of  modern  welfare  economics  will  be  carefully 
developed  and  used  to  examine  the  following  areas: 

1.  The  Logic  of  Collective  Economic  Action 

2.  The  Nature  and  Problem  of  Public  Goods 

3.  The  Origin  and  Effects  of  Externalities 

4.  The  Problem  of  Decreasing  Cost  Industries 

5.  The  Economics  of  Non-market  Decision  Making 
Prerequisite:  13.231. 


13.237.  ECONOMIC  ANALYSIS  OF  THE  FIRM  II 

In  this  course  a  number  of  linear  (weakly  convex)  models  of  the  firm  and 
economy  will  be  investigated.  The  presentation  will  emphasize  the  relative 
ease  of  parameter  estimation  and  the  power  of  problem  solving  techniques 
that  are  available  for  this  class  of  models;  two  properties  that  make  linear 
models  readily  applicable  to  a  large  number  of  problems.  Throughout,  models 
and  implications  will  be  contrasted  with  their  classical  analogues  and  rela¬ 
tive  strength  and  weaknesses  noted.  Outside  reading  will  emphasize  applica¬ 
tions.  Topics  covered  will  include  input-output  systems  of  the  economy  and 
a  number  of  optimization  models  of  the  individual  firm,  with  attention  given 
to  the  use  of  these  systems  in  planning.  Prerequisite:  13.231  and  Basic 
Calculus. 
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13.239. 


ECONOMETRICS  I 


A  review  of  mathematical  statistics  which  is  essential  to  econometrics  and 
an  introduction  to  econometrics  (through  the  classical  regression  model).  The 
course  will  be  centered  around  solving  statistical  problems  encountered  in 
applied  economic  and  business  situations.  Prerequisite:  Basic  Calculus  and 
Statistics  200,  or  its  equivalent. 

13.240.  ECONOMETRICS  II 

Continuation  of  Econometrics  I.  This  course  will  explore  such  econometric 
problems  as  serial  correlation,  simultaneous  equation  bias  and  multi-col- 
linearity.  The  emphasis  will  be  on  working  statistical  problems  encountered 
in  applied  economic  and  business  situations,  such  as  estimation  of  cost  func¬ 
tions,  estimation  of  models  for  prediction  of  GNP,  consumption,  etc.  Pre¬ 
requisite:  Econometrics  I. 

13.241.  FLOW  OF  FUND  ANALYSIS 

This  course  focuses  upon  the  financial  system  as  a  whole.  Specifically,  the 
course  deals  with  the  basic  determinants  of  the  supply  of  and  demand  for 
loanable  funds;  the  manner  in  which  funds  are  exchanged  in  the  money  and 
capital  markets;  the  influence  of  demand  and  supply  factors  upon  interest 
rates,  the  impact  of  changes  in  interest  rates,  money  supply,  and  loanable 
funds  upon  the  level  of  economic  activity.  The  conceptual  framework  em¬ 
ployed  throughout  the  course  is  centered  on  the  flow  of  funds  analysis.  Pre¬ 
requisites:  13.231  and  13.232. 

13.242.  INTERNATIONAL  TRADE  AND  DEVELOPMENT 

This  course  will  focus  on  the  international  economic  environment  and  the 
relationship  between  public  policy  and  international  business  activity.  The 
emphasis  will  be  upon  the  application  of  principles  and  techniques  of  eco¬ 
nomic  analysis  to  the  following  topics:  Foreign  trade  and  the  national 
economy,  the  means  of  international  payments,  foreign  exchange  markets, 
investment  overseas,  balance  of  payments  effects,  competition  and  specializa¬ 
tion,  national  attempts  at  control,  international  agreements  and  institutions, 
the  process  of  economic  development,  and  changing  patterns  of  investment 
and  trade.  These  topics  will  be  treated  in  class  lectures,  discussions  and 
short  papers  on  policy  issues  of  current  interest.  Prerequisite:  13.231  and 
13.232. 

13.243.  INDUSTRIAL  ORGANIZATION 

An  advanced  analysis  of  competition  and  business  policy  including  the  theory 
of  price  and  non-price  competition  in  different  market  structures.  Emphasis 
is  placed  upon  the  structure,  conduct  and  performance  of  various  industries. 
In  this  setting,  antitrust  policy  and  public  utility  regulation  are  studied  in  terms 
of  their  underlying  economic  rationale  and  their  outcome  in  practice.  Pre¬ 
requisite:  13.231. 
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13.244.  MANPOWER  PROBLEMS 

This  course  will  examine  the  following  topics:  a)  the  manpower  implications 
of  technological  change  in  an  advanced  economy,  b)  the  determinants  of 
technological  change,  c)  the  relative  impacts  of  supply  oriented  manpower 
programs  versus  aggregate  demand  measures  in  dealing  with  unemployment, 
d)  education  in  its  economic  implications,  especially  vis-a-vis  manpower 
question,  e)  problems  of  racial  and  sexual  discrimination,  f)  poverty  in  its 
employment  related  aspects.  The  course  will  build  upon  the  students  training 
in  macro-  and  microeconomic  theory  and  quantitative  methods  to  gain  an 
appreciation  of  and  some  expertise  in  the  area  of  human  resource  questions. 
Prerequisite:  13.231  and  13.232. 

13.245.  THE  ECONOMICS  OF  PLANNING 

This  course  will  survey  the  various  theories  and  principles  of  economic 
planning  adopted  under  different  economic  systems,  but  with  special  empha¬ 
sis  on  the  developing  countries  of  the  world.  Analytical  formulation  of  growth 
and  development  goals  including  optimal  growth  models  and  the  problems 
and  practices  in  implementing  development  policies  will  be  stressed.  Major 
topics  within  this  framework  will  include:  (1)  an  examination  of  quantitative 
techniues  of  planning  such  as  input-output,  and  mathematical  programming, 
(2)  techniques  of  investment  decision  and  project  selection  such  as  cost 
benefit  analysis,  (3)  balance  of  payments  strategies  and  policies,  and  (4)  opti¬ 
mal  fiscal  and  monetary  policies  in  the  developing  context.  The  course  will 
be  technique  oriented  and  the  case  method  will  be  used  throughout.  Pre¬ 
requisite:  13.231  and  13.232. 

13.298.  SEMINAR  IN  APPLIED  ECONOMIC  RESEARCH 

The  seminar  in  applied  economics  is  intenced  to  serve  as  a  core  element  in 
the  student’s  training,  and  would  integrate  economic  theory  and  empirical 
concerns.  This  course  will  involve  students  in  empirical  research  under  close 
faculty  supervision  in  order  to  develop  an  appreciation  of  the  nature  and 
limitations  of  economic  measurements.  An  area  of  current  economic  interest 
will  serve  as  the  focal  point  of  the  seminar.  Each  student  will  be  expected  to 
undertake  a  limited  empirical  problem  within  the  seminar  area.  The  student 
will  be  expected  to  demonstrate  an  acceptable  level  of  research  proficiency. 
Prerequisite:  13.231,  232,  236  or  237,  239  and  246,  or  permission  of  the  in¬ 
structor. 


Department  of  Finance 

D.  Robert  Papera,  Ph.D.,  Chairman 

74.245.  FINANCIAL  MANAGEMENT  I 

Emphasis  is  placed  on  financial  analysis,  decisions  and  policies  related  to  the 
management  of  current  assets  and  short  term  sources  of  funds.  Prerequisite: 
216  or  equivalent. 
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74.246.  FINANCIAL  MANAGEMENT  II 

Emphasis  is  placed  on  financial  analysis  and  theory  pertinent  to  financial 
structure,  most  of  capital,  capital  budgeting,  investment  policy  and  valuation. 
Prerequisite:  245  or  equivalent. 

74.247.  DYNAMICS  OF  THE  FINANCIAL  SYSTEM 

Role  and  functions  of  financial  institutions,  financial  flows,  interest  rate  struc¬ 
tures,  money  and  capital  markets.  The  implications  for  the  formulation  of 
business  financial  policy  will  be  highlighted.  Prerequisite:  246. 

74.248.  SEMINAR  IN  FINANCE 

Prerequisite:  246  and  consent  of  instructor. 

74.249.  INVESTMENT  PORTFOLIO  MANAGEMENT 

Nature  of  financial  institutions  and  the  development  of  their  investment  pro¬ 
grams  and  policies  both  in  practice  and  theory.  Prerequisite:  246. 

74.250.  SEMINAR  IN  FINANCIAL  RESEARCH 

74.251.  INTERNATIONAL  FINANCE 

International  monetary  mechanisms,  international  banking,  money  and  capital 
markets.  Instruments  of  foreign  exchange;  the  role  and  function  of  interna¬ 
tional  monetary  institutions;  management  of  multi-national  business  firms. 


74.345.  DOCTORAL  SEMINAR  IN  FINANCE  I 


Department  of  Management 

Joseph  M.  Trickett,  Ph.D.,  Chairman 

73.260.  MANAGEMENT  I— ORGANIZATION  AND  MANAGEMENT 

An  exploration  of  classical  managerial  thought  and  principles.  To  include 
such  topics  as:  the  functions  of  Management;  Comparative  models  of  or¬ 
ganization  structure;  Communication  process  in  the  formal  organization; 
Management  by  objectives;  the  concepts  of  organization  structure  and  the 
impact  of  managerial  practice. 

73.261.  THE  SOCIAL  PSYCHOLOGY  OF  MANAGEMENT 

Analysis  of  social  roles  and  relationships  within  business.  Prerequisite: 
73.260. 
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73.262,268.  MANAGEMENT  II— ORGANIZATIONAL  BEHAVIOR 


Analysis  of  optimum  utilization  of  human  resources  in  the  organization.  The 
course  explores  the  contributions  of  the  behavioral  sciences  to  administrative 
practice  and  includes  such  areas  as:  Human  motivation;  Group  dynamics; 
Interpersonal  relationships;  Management  of  conflict  and  change  as  an  or¬ 
ganizational  variable.  Prerequisite:  Management  I. 


73.263.  APPLICATION  OF  ADMINISTRATIVE  PRACTICES 

A  course  designed  to  allow  a  student  the  opportunity  to  apply  the  conceptual 
areas  discussed  in  Management  I  and  Management  II.  Simulated  experiential 
learning  involving  case  analysis — group  learning  processes  and  non-academic 
resource  personnel.  Prerequisite:  Management  I  and  II. 

73.264.  SEMINAR  IN  MANAGEMENT 

Discussion  of  the  future  role  of  the  manager  as  it  will  be  affected  by  the 
trends  and  changes  in  the  external  and  internal  environment.  Prerequisite: 
73.260,  266. 

73.265.  SOCIAL  AND  LEGAL  ENVIRONMENT  OF  BUSINESS 

The  general  objective  of  this  course  is  to  enable  the  student  to  acquire  a 
working  background  and  understanding  of  the  legal  and  social  climate  in 
which  business  operates.  This  requires  a  conceptual  framework  for  analyzing 
and  interpreting  the  issues  and  social  forces  that  make  the  law  and  influence 
the  decisions  made  in  business. 

73.266.  BUSINESS  POLICIES 

The  study  from  a  systems  approach  of  policy  development  and  formulation  in 
organizations.  The  integration  of  the  multiple  viewpoints  of  the  different 
functions  in  a  firm  is  part  of  this  approach.  Case  discussion  is  stressed. 
Limited  to  students  in  the  final  quarter  of  work  for  the  M.B.A. 

73.269.  COMMUNICATIONS 

The  functional  and  dysfunctional  aspects  of  the  communication  process  with 
particular  emphasis  on  communication  patterns  and  barriers  in  small  groups 
and  large-scale  organizations. 

73.270.  INTERNATIONAL  MANAGEMENT 

An  analysis  of  problems  associated  with  international  business  organizations. 

73.271.  SEMINAR  IN  ORGANIZATION  THEORY 
73.273.  SEMINAR  IN  ORGANIZATIONAL  BEHAVIOR 
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73.275.  SOCETY  AND  THE  ENVIRONMENT 

An  evaluation  of  problems  in  society  as  related  to  the  environment.  Pre¬ 
requisites:  260,  268. 

73.297.  BUSINESS  ETHICS 

A  consideration  of  ethical  problems  which  grow  out  of  business  practices; 
an  inquiry  into  competitive  and  interpersonal  relationships. 

73.360.  DOCTORAL  SEMINAR  IN  MANAGEMENT  I 

Department  of  Marketing 

Ronald  Stucky,  Ph.D.,  Chairman 

72.277.  NEW  PRODUCT  POLICY 

This  course  will  deal  with  the  role  of  management  in  creating  and  exploiting 
new  products  (with  emphasis  on  industrial  products).  Discussion  will  focus 
upon  the  various  stages  of  new  product  evolution:  exploration,  screening, 
business  analysis,  development,  testing  and  commercialization.  Activities  in 
each  of  these  phases  will  be  investigated  in  considerable  detail  through  read¬ 
ings,  discussion  of  analytical  techniques,  and  the  case  vehicle.  A  course 
project  will  provide  practical  illustration  of  problem  structure  and  the  broad 
issues  concerning  analytical  approaches  to  new-product  decisions.  Pre¬ 
requisites:  74.246,  72.280  and  71.202. 

72.278.  INTERNATIONAL  MARKETING 

An  analysis  of  problems  associated  with  international  marketing.  Prerequisite: 
282. 

72.279.  SMALL  BUSINESS  ENTREPENEURSHIP 

An  analysis  of  investigating  and  beginning  a  new  business  venture. 

72.280.  MARKETING  MANAGEMENT  I 

Analysis  of  principles  and  methods  of  marketing  from  the  viewpoint  of  man¬ 
agement  through  case  discussion. 

72.281.  MARKETING  THEORY 

Critical  treatment  is  given  to  the  development  of  a  theoretical  basis  of  market¬ 
ing  and  to  the  economic  aspects  of  marketing.  Prerequisite:  282. 

72.282.  MARKETING  MANAGEMENT  II 

Economics  of  pricing,  product  and  sales  planning  and  public  regulation  of 
marketing  are  considered.  Prerequisite:  280. 
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72.283.  SEMINAR  IN  MARKETING 


72.284.  ADVERTISING  MANAGEMENT  I 

A  consideration  of  the  coordination  of  advertising  with  other  sales  promotional 
tools.  Prerequisite:  282. 

72.285.  SEMINAR  IN  MARKETING  THEORY 

72.286.  MARKETING  INSTITUTIONS 

A  study  of  the  history  and  economics  of  the  various  institutions  through  which 
goods  pass  between  production  and  consumption.  Prerequisite:  280  and  282. 

72.287.  ADVERTISING  MANAGEMENT  II 

A  study  of  the  problems  of  using  advertising  in  conjunction  with  other  methods 
of  sales  promotion  in  industrial  and  consumer  marketing,  as  developed  from 
case  discussions;  a  managerial  rather  than  a  technical  or  creative  considera¬ 
tion  of  advertising.  Prerequisites:  284  or  the  consent  of  the  instructor. 

72.288.  MARKETING  RESEARCH  I 

The  application  of  research  methodology  to  the  solving  of  marketing  prob¬ 
lems,  and  the  application  of  marketing  research  to  management  thinking. 
Prerequisite:  282. 

72.289.  MARKETING  RESEARCH  II 

Continuation  of  288.  Prerequisite:  282  and  288. 

72.380.  DOCTORAL  SEMINAR  IN  MARKETING  I 


Department  of  Quantitative  Methods 

Zybnek  L.  Vancura,  Drs.  (Econ),  Chairman 

71.200.  QUANTITATIVE  METHODS  I 

The  object  of  this  course  is  to  provide  the  student  with  the  fundamentals  of 
statistical  analysis  applicable  to  business  conditions,  using  both  traditional 
and  modern  approaches. 

71.201.  QUANTITATIVE  METHODS  II 

The  objective  of  this  course  is  to  acquaint  the  student  with  a  set  of  basic 
concepts  in  operations  research  methods  and  techniques. 

71.202.  QUANTITATIVE  METHODS  III 

The  purpose  of  this  course  is  to  acquaint  the  student  with  the  basic  concepts 
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of  the  decision  theory.  The  tools  and  methods  studied  are  applied  to  a  variety 
of  business  problems  under  conditions  of  uncertainty. 

71.204.  STATISTICAL  RESEARCH  METHODS  I 

Application  of  statistical  methods  in  research.  Topics  include  multiple  re¬ 
gression  and  correlation  and  design  of  experiments.  Prerequisite:  200  or 
equivalent. 

71.205.  STATISTICAL  RESEARCH  METHODS  II 

Continuation  of  204. 

71.206.  SYSTEMS  ANALYSIS 

Analysis  and  design  of  systems  using  computer  simulation.  Prerequisite:  202 
and  295  or  equivalent. 

71.207.  MANAGEMENT  INFORMATION  SYSTEMS 

The  use  of  information  by  management  to  understand,  control,  and  improve 
an  organization.  Topics  include:  the  importance  of  models  in  defining  user 
requirements,  the  impact  of  technology,  and  human  problems  of  change. 
Prerequisites:  201  and  202. 

71.209.  APPLIED  DECISION  THEORY 

Application  and  implementation  of  decision  making  concepts  to  industrial 
problems.  Prerequisite:  202  or  equivalent. 

71.210.  OPERATIONS  RESEARCH  I 

210,  211  and  212  constitute  a  three-course  sequence  in  operations  research. 
Topics  to  be  covered  in  depth  include  linear  programming  (simplex  method, 
quality),  non-linear  and  dynamic  programming,  network  models,  Markov 
processes,  waiting  lines  and  inventory  models.  Prerequisite:  202  or  equivalent. 

71.211.  OPERATIONS  RESEARCH  II 

71.212.  OPERATIONS  RESEARCH  III 

71.213.  SEMINAR  IN  OPERATIONS  RESEARCH 

71.214.  ANALYSIS  OF  NETWORKS 

71.292.  MATHEMATICAL  ANALYSIS  I 

The  objective  of  this  course  is  to  enable  the  student  to  learn  algebra  (in¬ 
clusive  of  matrix  algebra),  the  set  theory  and  the  techniques  pertaining  to 
the  solution  of  equations. 
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71.293.  MATHEMATICAL  ANALYSIS  II 

The  purpose  of  this  course  is  to  introduce  the  student  to  analytical  geometry, 
differentiation  of  integration,  and  their  applications  in  the  decision-making 
process. 

71.294.  MATHEMATICAL  ANALYSIS 

An  introduction  to  finite  mathematics;  linear  algebra. 

71.295.  COMPUTER  PROGRAMMING 

An  evaluation  of  theoretical  concepts  of  programming  techniques. 

71.300.  DOCTORAL  SEMINAR  IN  QUANTITATIVE  METHODS 
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Lecturer  in  Business  Administration 

B.A.,  University  of  Denver;  A.M.,  Ph.D.,  University  of  Texas. 


MARIO  L.  BELOTTI  (1959) 

Professor  of  Economics  and  Business  Administration 
Chairman,  Department  of  Economics 

B.A.,  Midwestern  University;  A.M.,  Ph.D.,  University  of  Texas. 


JOHN  W.  BILLHEIMER  (1971) 

Lecturer  in  Business  Administration 

BSEE,  University  of  Detroit;  MSEE,  Massachusetts  Institute  of  Technology 
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Lecturer  in  Business  Administration 

B.S.C.,  University  of  Santa  Clara;  C.P.A.,  State  of  California. 


WARNER  O.  BRANDENBURG  (1967) 

Associate  Professor  of  Business  Administration 

B.S.C.,  Northwestern  University;  M.S.,  Ph.D.,  University  of  Illinois. 
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PAUL  L.  BROWN  (1965) 

Professor  of  Business  Administration 

B.S.,  University  of  Illinois;  M.S.,  Oklahoma  State  University;  Ph.D.,  Ohio 
State  University. 
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B.S.M.E.,  Stanford  University. 

DENZIL  Y.  CAUSEY,  (1972) 

Acting  Assistant  Professor  of  Business  Administration 

BBA,  University  of  Miami;  MBA,  J.  D.  Emory  University,  CPA  Tennessee. 


B.  BALLARD  CHEATHAM  (1964) 

Assistant  Professor  of  Business  Administration 

B.S.,  United  States  Naval  Academy;  M.A.,  Stanford  University. 


CHARLES  DAVID  COLE  (1970) 

Lecturer  in  Business  Administration 

B.S.E.E.,  Stanford  University;  M.B.A.,  University  of  Santa  Clara. 


FRANCIS  J.  CORRIGAN  (1967) 

Professor  of  Business  Administration 

B.S.C.,  Saint  Louis  University;  M.B.A.,  Stanford  University;  Ph.D.,  Saint  Louis 
University. 

RICHARD  T.  COZ,  S.J.  (1963) 

Assistant  Professor  of  Economics  and  Business  Administration 
A.B.,  M.A.,  Gonzaga  University. 

GROVER  J.  DALY  (1969) 

Lecturer  in  Business  Administration 

A.B.,  University  of  Chicago;  M.B.A.,  University  of  Santa  Clara; 

Ph.D.,  University  of  Santa  Clara. 


HENRY  G.  DEMMERT  (1968) 

Assistant  Professor  of  Economics  and  Business  Administration 
A.B.,  University  of  Santa  Clara;  M.A.,  Ph.D.,  Stanford  University. 
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DANIEL  T.  DICK  (1971) 

Assistant  Professor  of  Economics  and  Business  Administration 
B.A.,  Fresno  State  College;  M.A.,  Ph.D.,  Claremont  Graduate  School. 


CHARLES  J.  DIRKSEN  (1938) 

Professor  of  Business  Administration;  Dean 

B.S.C.,  M.S.C.,  Saint  Louis  University;  LL.D.,  University  of  Santa  Clara. 


WILLIAM  F.  DONNELLY,  S.J.  (1969) 

Assistant  Professor  of  Economics  and  Business  Administration 

B.S.C.,  M.S.T.,  University  of  Santa  Clara;  M.A.,  Gonzaga  University;  Ph.D.. 

New  York  University. 


JOHN  S.  EWING  (1969) 

Professor  of  Business  Administration 

B.A.,  Bishops  University;  M.B.A.,  D.C.S.,  Harvard  University. 


McKEE  FISK  (1969) 

Visiting  Professor  of  Business  Administration 

A.B.,  Oklahoma  City  University;  A.M.,  University  of  Southern  California; 
Ph.D.,  Yale  University. 


MYLEN  E.  FITZWATER  (1968) 

Lecturer  in  Business  Administration 
B.Sc.E.,  M.A.,  Ph.D.,  Ohio  State  University. 


HENRY  D.  FRIEDMAN  (1971) 

Lecturer  in  Business  Administration 

EE,  Penn  State;  MA,  Columbia  University;  Ph.D.,  Penn  State. 


JAMES  L.  HALL  (1971) 

Assistant  Professor  of  Business  Administration 

B.A.,  Bates  College;  M.B.A.,  Rutgers  University;  Ph.D.,  University  of  Washington. 


PAUL  V.  HARRELL  (1963) 

Assistant  Professor  of  Business  Administration 

B.A.,  University  of  California  at  Los  Angeles;  M.Acc.,  University  of  Southern 
California;  C.P.A.,  State  of  California. 
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JOHN  HEINEKE  (1968) 

Associate  Professor  of  Economics  and  Business  Administration 
B.A.,  Saint  Ambrose;  Ph.D.,  University  of  Iowa. 


ARTHUR  HIGHMAN  (1968) 

Professorial  Lecturer  of  Business  Administration 

B.S.,  Illinois  Institute  of  Technology;  M.S.,  Ph.D.,  University  of  Chicago. 


ROBERT  F.  JACOBS  (1961) 

Lecturer  in  Business  Administration 
J.D.,  University  of  Santa  Clara. 

JOSEPH  P.  KELLY  (1939) 

Lecturer  in  Business  Law 

Ph.B.,  Holy  Cross  College;  J.D.,  LL.M.,  New  York  University. 


CHAIHO  KIM  (1964) 

Professor  of  Business  Administration 

B.A.,  Ouachita  College;  M.S.,  Ph.D.,  Columbia  University. 


H.  B.  KIRSHEN  (1967) 

Visiting  Professor  of  Business  Administration 

B.S.,  Whitman  College;  M.A.,  Columbia  University;  Ph.D.,  University  of  Wisconsin. 


JOEL  K.  LEIDECKER  (1969) 

Assistant  Professor  of  Business  Administration 
B.A.,  M.B.A.,  D.B.A.,  University  of  Washington. 


GEBHARD  LONG  (1970) 

Assistant  Professor  of  Economics  and  Business  Administration 
B.A.,  Portland  State  College;  Ph.D.,  University  of  Oregon. 


ROBERT  E.  LOONEY  (1969) 

Assistant  Professor  of  Business  Administration 
B.S.,  Ph.D.,  University  of  California  at  Davis. 


CHARLES  F.  LOUIE  (1963) 

Associate  Professor  of  Business  Administration 
B.S.,  M.B.A.,  Ph.D.,  University  of  California  at  Berkeley. 
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THOMAS  MAIER  (1967) 

Professor  of  Business  Administration 

B. S.,  M.S.,  D.E<±,  Temple  University;  M.B.A.,  University  of  Santa  Clara; 

C. P.A.,  State  of  California. 


ANTHONY  MALO  (1965) 

Lecturer  in  Business  Administration 

B.S.E.E.,  Stanford  University;  M.B.A.,  University  of  Santa  Clara; 
Ph.D.,  University  of  Santa  Clara. 


JOSEPH  F.  X.  MONASTA  (1948) 

Lecturer  in  Business  Administration;  Graduate  Student  Advisor 
A.B.,  Anselm  College;  M.B.A.,  Stanford  University. 


JOHN  PAGANI  (1954) 

Professor  of  Business  Administration;  Chairman,  Department  of  Accounting 
B.S.C.,  University  of  Santa  Clara;  Ph.D.,  Stanford  University. 


D.  ROBERT  PAPERA  (1960) 

Professor  of  Business  Administration;  Chairman,  Department  of  Finance 
A.B.,  A.M.,  Ph.D.,  Stanford  University. 


NORVAL  F.  POHL  (1971) 

Acting  Assistant  Professor  of  Business  Administration 
B.A.,  M.B.A.,  Fresno  State  College. 


LEO  SPIER  (1971) 

Lecturer  in  Business  Administration 

BS,  Cornell  University;  MBA  and  DBA,  University  of  Washington. 


RONALD  L.  STUCKY  (1966) 

Professor  of  Business  Administration;  Chairman,  Department  of  Marketing 
B.S.A.,  Purdue  University;  M.B.A.,  Harvard  University;  Ph.D.,  Purdue  University. 


JOSEPH  M.  TRICKETT  (1958) 

Professor  of  Administration;  Chairman,  Department  of  Administration;  Director, 
The  Management  Leadership  Center 

Ph.B.,  Washburn  University;  M.B.A.,  Ph.D.,  Stanford  University. 
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SAN-YUN  TSAI  (1971) 

Acting  Assistant  Professor  of  Business  Administration 
BA:  National  Taiwan  University;  MBA.  University  of  Texas. 


ZBYNEK  L.  VANCURA  (1962)  Chairman.  Department  of  Quantitative  Methods 
Associate  Professor  of  Business  Administration 
A.B.,  Netherlands  School  of  Economics;  Drs.  (Econ.) 


PRETORIUS  VAN  DEN  DOOL  '1965j 

Associate  Professor  of  Business  Administration 
B.A.,  M.A.,  D.B.A.,  University  of  Oregon. 


NICHOLAS  A.  WEIL  (1971) 

Lecturer  in  Business  Administration 

Dipl.  C.E.  Tech.  Univ.  Budapest;  M.S.,  Ph.D..  University  of  II  Inois: 
M.B.A.,  University  of  Santa  Clara. 


THADDEUS  J.  WHALEN.  JR.  (1962) 

Professor  of  Economics  and  Business  Administration, 

Chairman,  Undergraduate  Program. 

B.S.,  University  of  Santa  Clara;  A.M..  Ph.D.,  University  cf  California  at  Berkeley. 

JIN  Y.  YEN  (1970) 

Assistant  Professor  of  Business  Administration 
M.A.,  Ph.D..  University  of  California  at  Berkeley. 


TEACHING  ASSISTANTS  AND  LECTURERS 

JOHN  KOSKINEN  (1971) 

B.A.,  University  of  California.  Berkeley;  MBA,  University  of  Santa  Clara. 

WILLIAM  LUNT  (1969) 

B.A.,  University  of  New  Hampshire. 


DENNIS  YOUNG  (1970) 

B.S.,  University  of  San  Francisco;  M.B.A.,  University  of  Santa  Clara. 
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UNIVERSITY  FACULTY  AFFAIRS  BOARD 


Term  Expires 

Prof.  Mary  Emery  (Law)  . \ . January  1974 

Prof.  Austin  Fagothey  ( Humanities )  . . January  1974 

Prof.  Jerry  Kasner  (Law)  . January  1975 

Prof.  Charles  Louie  ( Business )  . January  1974 

Prof.  Philip  McCormick  ( Sciences )  . January  1975 

Prof.  Matthias  Meier  ( Humanities )  . January  1975 

Prof.  Ian  Murray  ( Engineering )  . January  1974 

Prof.  Marvin  Schroth  ( Sciences )  . January  1974 

Prof.  Dragoslav  Siljak  ( Engineering )  . January  1975 

Prof.  Peter  Van  den  Dool  ( Business ) . ' . January  1975 


FACULTY  GRIEVANCE  COMMITTEE 
SCHOOL  OF  BUSINESS 


Term  Expires 

Prof.  B.  Ballard  Cheatham  . January  1973 

Prof.  Richard  Coz  . January  1975 

Prof.  Charles  Louie  . January  1974 

Prof.  Thomas  Maier  . January  1975 

Prof.  Peter  Van  den  Dool  . January  1974 
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ADVISORY  BOARDS 
BOARD  OF  REGENTS 

(terms  expire  in  the  years  indicated  in  parenthesis) 

Harold  J.  Toso,  Chairman  (1975) 

San  Francisco,  California 


Thomas  J.  Bannan  (1975) 

Los  Angeles,  California 

Edward  U.  Bevilacqua  (1976) 
Pleasanton,  California 


Charles  A.  Black  (1976) 
Woodside,  California 

John  Brooks  (1976) 

San  Leandro,  California 

John  B.  De  Maria  (1975) 
Greenbrae,  California 

Frank  Druding  (1974) 
Saratoga,  California 

Frederick  J.  Federighi  (1972) 
Orinda,  California 

M.  Edward  Frazier  (1972) 
Palm  Springs,  California 

E.  Jackson  Going,  Jr.  (1975) 
San  Jose,  California 

Frank  M.  Hagan  (1976) 
Atherton,  California 

Edwin  A.  Heafey,  Jr.  (1974) 
Oakland,  California 

Patrick  C.  Heffernan  (1973) 
San  Francisco,  California 

Clarence  E.  Heller  (1974) 
Atherton,  California 

Paul  King  (1976) 

Los  Angeles,  California 

Jerome  W.  Komes  (1975) 

San  Francisco,  California 

Marshall  E.  Leahy  (1976) 

San  Francisco,  California 

William  J.  Livermore  (1972) 
Oakland,  California 

Vance  C.  Mape  (1975) 

Menlo  Park,  California 


Robert  F.  McCullough  (ex  officio) 
Greenbrae,  California 

William  Joseph  Naumes  (1974) 
Medford,  Oregon 

Wilmot  J.  Nicholson  (1974) 

Los  Gatos,  California 

F.  Fenton  O’Connell  (1974) 

Gilroy,  California 

John  F.  O’Hara  (1975) 

Rolling  Hills,  California 

Mrs.  John  E.  O’Neill 

Fresno,  California 

Fess  Parker  (1972) 

Santa  Barbara,  California 

William  V.  Regan  (1976) 

Menlo  Park,  California 

Albert  J.  Ruffo  (1972) 

San  Jose,  California 

Martin  A.  Samuelson  (1973) 
Pasadena,  California 

Miss  Joanne  Sanfilippo  (1976) 
Sherman  Oaks,  California 

Philip  S.  Sanfilippo  (1973) 

San  Jose,  California 

Arthur  M.  Smith,  Jr.  (1977) 

Reno,  Nevada 

M.  O.  “Hap”  Smith  (1972) 

Beverly  Hills,  California 

Laurence  L.  Spitters  (1973) 

Palo  Alto,  California 

Mrs.  George  M.  Stoll  (1972) 

Pebble  Beach,  California 

Benigno  P.  Toda,  Jr.  (1973) 
Philippine  Islands 

Robert  F.  Lautze  (ex  officio) 

San  Carlos,  California 
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BOARD  OF  FELLOWS 

(terms  expire  in  the  years  indicated  in  parenthesis) 

Raymond  J.  Rosendin,  president  (1976) 

San  Jose,  California 


Berle  Adams  (1972) 

North  Hollywood,  California 

George  B.  Byrnes  (1975) 

Palos  Verdes  Estates,  California 

Eugene  J.  Adams  (1975) 

Santa  Cruz,  California 

Edward  S.J.  Cali  (1974) 

Cupertino,  California 

Joseph  R.  Alcantara  (1973) 

Santa  Cruz,  California 

Alfonso  Callejas  (1972) 

Managua,  Nicaragua 

David  S.  Arata,  Jr.  (1976) 
Saratoga,  California 

John  A.  Chartz  (1975) 

San  Mateo,  California 

Leonard  F.  Aregger  (1975) 
Greenbrae,  California 

Kenneth  S.  Conn  (1976) 

Saratoga,  California 

James  A.  Bacigalupi,  Jr.  (1974) 
Hillsborough,  California 

Dominic  L.  Cortese  (1977) 

San  Jose,  California 

Thomas  A.  Bannan  (1974) 
Burlingame,  California 

Vernon  J.  Cristina  (1972) 

San  Jose,  California 

George  H.  Barnett  (1973) 

San  Jose,  California 

Norton  S.  Curtis  (1972) 

San  Jose,  California 

John  F.  Barrett,  Jr.  (1972) 

San  Mateo,  California 

Jack  F.  Daly,  Jr.  (1975) 

Eureka,  California 

J.  Marius  Becchetti  (1973) 

Santa  Clara,  California 

Emery  Delmas  (1975) 

Saratoga,  California 

Charles  Bedolla  (1976) 

San  Jose,  California 

Frank  W.  Doherty  (1975) 

Pasadena,  California 

Francis  M.  Booth  (1975) 
Marysville,  California 

Robert  S.  Dougherty  (1973) 

Ross,  California 

Donald  P.  Bowden  (1973) 
Cupertino,  California 

Howell  Estes,  Jr.  (1976) 

Atherton,  California 

Victor  Bruni  (1975) 

San  Jose,  California 

Robert  M.  Falasco  (1977) 

Los  Banos,  California 

A.  L.  Buonaccorsi  (1975) 

San  Leandro,  California 

Steve  Forrest  (1977) 

Los  Angeles,  California 
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Michael  E.  Fox  (1974) 
Saratoga,  California 

William  Earl  Freitas  (1975) 
San  Jose,  California 

E.  Jackson  Going,  Jr.  (1975) 
San  Jose,  California 

Gerald  Graham  (1976) 

Los  Gatos,  California 

Robert  T.  Greene  (1973) 

San  Jose,  California 

Michael  Guerra  (1974) 

San  Jose,  California 

Anthony  P.  Hamann  (1975) 
San  Jose,  California 

Robert  G.  Hill  (1973) 

Palm  Springs,  California 

Mervin  Houser  (1975) 

Los  Angeles,  California 

C.  Kenneth  James,  Jr.  (1972) 
Santa  Rosa,  California 

Rafer  Johnson  (1973) 

Los  Angeles,  California 

Merle  R.  Jones  (1975) 

San  Jose,  California 

Joseph  R.  Kapp  (1977) 
Belmont,  California 

Arthur  F.  Kelly  (1975) 

Los  Angeles,  California 

August  G.  Kettmann  (1976) 
Palm  Springs,  California 

Paul  Laxalt  (1976) 

Carson  City,  Nevada 


Edward  A.  Lewis  (1975) 

San  Jose,  California 

Melvin  G.  Lewis  (1975) 
Hillsborough,  California 

James  B.  Ludwig  (1972) 

San  Jose,  California 

William  J.  Mahaney  (1973) 
Palm  Springs,  California 

Tom  Mason  (1976) 

Fresno,  California 

Lawrence  L.  May  (1975) 

San  Jose,  California 

Richard  A.  McCormick  (1974) 
Fresno,  California 

Robert  F.  McCullough  (1973) 
Greenbrae,  California 

David  J.  McDonald  (1976) 
Palm  Springs,  California 

Harry  W.  McGowan  (1975) 
Chico,  California 

William  Mclnerney  (1975) 
Oakland,  California 

Donald  J.  Meyer  (1975) 

San  Jose,  California 

John  S.  Mise  (1975) 

San  Jose,  California 

Sherman  A.  Moore  (1974) 
Atherton,  California 

Warren  S.  Morey  (1976) 
Atherton,  California 

Norman  J.  Nachreiner  (1975) 
Northridge,  California 
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Joseph  T.  Nally  (1976) 
Pasadena,  California 


Louis  Rezzonico,  Jr.  (1972) 
Montecito,  California 


Bernard  N.  Nemerov  (1973) 

San  Leandro,  California 

Mrs.  Reva  Richards  (1975) 
San  Jose,  California 

Lloyd  Nolan  (1975) 

Los  Angeles,  California 

S.  M.  Sanfilippo  (1975) 

San  Jose,  California 

Phillip  L.  Olsen  (1977) 

Saratoga,  California 

James  G.  Shea  (1975) 
Burlingame,  California 

Michel  J.  Orradre  (1975) 

San  Ardo,  California 

Robert  U.  Skibinski  (1974) 
Los  Altos,  California 

Adon  V.  Panattoni  (1975) 

Sacramento,  California 

Theodore  J.  Sousa  (19??) 
Saratoga,  California 

Edward  A.  Panelli  (1975) 

Saratoga,  California 

Irving  Souza  (1974) 

Santa  Maria,  California 

Elmo  W.  Pardini  (1975) 

Los  Gatos,  California 

Louis  B.  Souza  (1976) 

Byron,  California 

Fess  Parker  (1975) 

Santa  Barbara,  California 

Robert  Sterling  (1972) 

Los  Angeles,  California 

Marty  Pasetta  (1977) 

Woodland  Hills,  California 

Rex  Stevenson  (1972) 

San  Francisco,  California 

Louis  Pasquinelli  (1972) 

San  Jose,  California 

George  M.  Stoll  (1972) 
Pebble  Beach,  California 

Patrick  Peabody  (1972) 

San  Jose,  California 

Arnold  G.  Swenson  (1975) 
San  Jose,  California 

Paul  E.  Potts  (1974) 

San  Jose,  California 

Louis  G.  Tascano,  Jr.  (1977) 
Los  Banos,  California 

Joseph  Pugliese  (1974) 

San  Jose,  California 

Donald  A.  Tenenbaum  (1972) 
Saratoga,  California 

Joseph  R.  Quinn  (1974) 

Burlingame,  California 

John  G.  Thom  (1975) 

Los  Angeles,  California 

Aidan  A.  Raney  (1975) 

Los  Angeles,  California 

Joseph  C.  Tobin  (1973) 

San  Marino,  California 
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Jack  D.  Todd  (1974) 

San  Jose,  California 

Raymond  F.  Triplett  (1972) 
Monte  Sereno,  California 

Anthony  R.  Turturici  (1975) 
San  Jose,  California 

A.  L.  Vasconcellos  (1972) 
Honolulu,  Hawaii 

John  Vasconcellos  (1972) 
San  Jose,  California 


Daniel  G.  Vaughan  (1974) 
Monte  Sereno,  California 

Donald  R.  Von  Raesfeld  (1974) 
Santa  Clara,  California 

James  J.  Viso  (1975) 

Santa  Clara,  California 

Austen  Warburton  (1975) 

Santa  Clara,  California 

Richard  H.  Wehner  (1972) 

San  Jose,  California 


Harry  Williams  (1975) 
San  Jose,  California 
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BOARD  OF  DIRECTORS 
ALUMNI  ASSOCIATION 


Robert  F.  Lautze,  President 

San  Carlos,  California 

Jerrold  Kerr 

Mountain  View,  California 

Robert  McCullough,  Pres.  Elect 

San  Francisco,  California 

Robert  Kilburg 

Deerfield,  Illinois 

Richard  J.  Morrisey,  Executive  Director 
San  Jose,  California 

Gerald  Kirrene 

Sacramento,  California 

William  J.  Adams,  Jr. 

San  Jose,  California 

Miss  Maureen  Lennon 

San  Jose,  California 

Charles  Adler 

San  Luis  Obispo,  California 

Michael  P.  Lillevand 

San  Francisco,  California 

James  Arbios 

Mill  Valley,  California 

Miss  Mary  McEntee 

Santa  Clara,  California 

William  Braun 

Redding,  California 

Harry  McGowan 

Chico,  California 

Tom  Buckley 

Los  Angeles,  California 

Jerald  G.  McGrath 

San  Jose,  California 

Edward  Cali 

Cupertino,  California 

Mrs.  Mary  Grace  Mulcrevy 

San  Francisco,  California 

Herm  Carmassi 

Oakland,  California 

James  Nealis 

Eureka,  California 

Curtis  Cole 

Fresno,  California 

Frank  Petersen 

Reno,  Nevada 

Abe  Dung 

Kanehoe,  Hawaii 

Francis  Rogers 

Seattle,  Washington 

Edward  Early 

Medford,  Oregon 

Mrs.  Toni  Rossi 

San  Jose,  California 

Joseph  Ferguson 

Lake  Oswego,  Oregon 

Miss  Joanne  Sanfilippo 

North  Hollywood,  California 

Melvin  Flohr 

Santa  Rosa,  California 

Ted  Starke 

San  Diego,  California 

Terrence  J.  Ford 

Stockton,  California 

Al  Storch 

Los  Altos,  California 

Gerald  R.  Graham 

San  Jose,  California 

Don  Sullivan 

Walnut  Creek,  California 

Leighton  Hatch 

Sacramento,  California 

Tim  Walsh 

Phoenix,  Arizona 

Jack  Wilde 

Sunnyvale,  California 
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